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Window
Film

Excellence.

Contact us today at 800-448-8468 to add high quality, professional
Johnson Window Films to your line-up.

For over 40 years, Johnson Window Films has been a trusted leader

in the window film industry. We are here to help you grow your business by

going the extra mile to bring the best products, tools and services available.

As a valuable partner and resource, Johnson Window Films is uniquely

positioned in the marketplace in that all of our films are made in the USA.

Our factory direct distribution approach creates the opportunity to

communicate openly with our dealer and installer network. Your customers

benefit from our ability to effect real change in response to their needs.   

A U T O M O T I V E | R E S I D E N T I A L &  C O M M E R C I A L | S A F E T Y &  S E C U R I T Y | A N T I - G R A F F I T I
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JOHNSON WINDOW FILMS IS A
FACTORY DIRECT DISTRIBUTOR

Look for the blue core.

BORN IN THE USA
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No other brand of window film enjoys higher consumer awareness 

than 3M. It’s one more reason to partner with the technology leader.  

Call 1-866-499-8857 to learn how to grow your business with 3M.

www.3M.com/windowfilmdealer
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 know and trust your brand. 
3 out of 4 car owners 

   Attracting customers is easy when 

CommercialAutomotive Residential
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A Publication for the Entire Film Industry

DEpARtmENtS & COlUmNS

24 • Annual Buyers’ Guide
WINDOW FILM magazine’s 2011 Buyers’ Guide
features updated company and product
information so you can find the products
you need. 

30 • Tint vs. Tornado
Members of the window film industry discuss
film’s effectiveness in the path of a tornado.

32 • Wrap-Off
Wrappers show off some of their favorite
designs and installs in a pictorial of vehicle
wraps.

36 • What’s next
Nexfil has new additions and big changes on
the horizon. See what the company’s
president had to say on page 36.
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For Subscription Requests
By Mail or Fax:

To change your address, mail your old label,
along with your new address, to P.O. Box 569,
Garrisonville, VA 22463, or fax to 540/720-5687.
To unsubscribe, mail or fax your old label with
a request to be removed from our mailing list.

On the Web at
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Under “Subscription Central,” click on:
“Free e-Newsletter” to sign up for our Focus
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Print or Digital Edition” to sign up for the
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SUPERIOR PERFORMANCE. ZERO INTERFERENCE.
LLUMAR® CTX™ SERIES WITH CERAMATRIX™ ADVANCED TECHNOLOGY

*Certain restrictions and limitations may apply. See an authorized representative for details. **OFFER VALID WHILE SUPPLIES LAST. Solutia reserves the right, in 
its sole and absolute discretion, to modify or terminate this promotion at any time without notice. ©2011 Solutia Inc., St. Louis, Missouri, USA. All rights reserved. 

LLumar®, LLumar Logo®, CTX™ and Ceramatrix™ are trademarks of Solutia Inc. As used herein, ® denotes registered trademark status in the U.S. only.

TOP-OF-LINE PERFORMANCE & PROFITABILITY... 
just to name a few.

 
 

SUPERIOR PERFORMANCE.
LLUMAR® CTXTX™ SERIES WITH CERAM

*Certain restrictions and limitations may apply. See an authorized represent
its sole and absolute discretion, to modify or terminate this promotion a

LLumar®, LLumar Logo®, CTX™ and Ceramatrix™ are trademarks of Solutia Inc

For SPECIAL FILM OFFERS** 
visit us at SEMA, Booth #12013 
from November 1–4, 2011.
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A better environment inside and out.®

Experience a winning  
partnership
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Our experience, your success.
Put our three decades of experience 

to work for you: 

 Energy expertise and tools 

 Online and hands-on training

 Exclusive marketing support 

 Dedicated customer support 

 Leading manufacturing facilities

 Certified carbon footprint

Bekaert Specialty Films, LLC
4540 Viewridge Avenue 
San Diego, CA 92123
Tel: 877 345 9478 
E-mail: info@solargard.com

www.solargard.com

Call us today to see how a  
winning partnership can be  
the key to building your  
business.  

1 877 345 9478

www.solargard.com/experience

“ Solar Gard’s focus on innovation and reliability has kept 
me two steps ahead of the competition for 15 years.  
Solar Gard’s continuous product development and  
commitment to dealer education help me make a  
professional impression with every customer that  
comes through my door.”

Travis Carpenter, winner of the Daytona 500  
Solar Gard Experience  
Epic Glass Tinting, Klamath Falls, OR

Visit us at Greenbuild in Toronto, Booth #6542S

       

Search Archives E-Mail Subscribe

I<      <      >      >I 

Contents© 2011 WINDOW FILM Magazine. All rights reserved. No repro-
duction of any type without expressed written permission.

Zoom   Fit     +   –

http://www.solargard.com/experience
mailto:info@solargard.com
http://www.solargard.com
http://www.windowfilmmag.com
http://www.windowfilmmag.com/digital
https://www.cdsreportnow.com/renew/now?WFM


6 WindoW Film

Katie Hodge

H
ow many times have you
heard people refer to others
as a “product of their envi-

ronment?” The phrase truly applies
to me. The way I interact with others
and my temperament is truly a prod-
uct of the environment in which I
was raised. The type of
employee I have grown to be
is a product of my work envi-
ronment. Even my dog’s per-
sonality is a product of the
environment in which she was
raised (spoiled and happy).
Surroundings and environ-
mental conditions are such powerful
factors that they can actually
change the type of people we are
and where we are going.

For some reason, being a product
of your environment has some sort
of negative connotation to me. It
says that I am easily affected by
things around me and don’t stick to
my inner identity. However, I am
choosing to look at it in a new and
different way. Being a product of
your environment can mean that
you adapt easily and find a way to
survive in abnormal conditions. It
means using what you have to make
the current environment workable
for you. If you look at it that way it
means that you are flexible and
intelligent in order to make the most
of any situation.

Maybe some tinters have seen
themselves excel when joined by
other really talented and meticulous
tinters. Perhaps, as a company owner,
you have made business decisions
based on economic conditions—
therefore the status of your business
has become a product of the econom-
ic environment.

What about the product that we
all spend so much time discussing,

promoting and thinking about?
Window film is a direct “product” of
our environment. People want to
install film to protect their homes,
bodies and children from damaging
UV-rays or heat. As film has grown
as a product it has directly respond-

ed to the environmental
changes. As people became
more aware of the negative
impact on our skin they
searched for solutions to pro-
tect themselves. Window film
became a reasonable solution
because the product adapted

to meet the needs of the consumer.
In a sense, window film continues to
adapt to a new and ever-changing
set of demands, over and over again.
The environment of consumers con-
tinues to evolve the product into
something that meets many needs in
an affordable and quick solution.

It leaves me to ponder what the
environment will demand of window
film next? The effects of natural dis-
asters have been widespread this
past summer, but what can window
film do to help right now? Is there a
way for the product to adapt in
order to protect more in these situa-
tions (see my article on page 30 to
see what others think)?

If you have thoughts about the
adaptation of window film send them
my way (khodge@glass.com) and let’s
start a discussion. How does this
product need to adapt to continue to
be a product of its environment?

While we are talking about prod-
ucts, be sure to check out all of our
industry’s products on page 24 in our
annual Buyer’s Guide. You will find
listings by both product and by com-
pany name. If you want to add your
product for next year’s guide visit
www.windowfilmmag.com/buyguide. WF
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Email: Choi@Nex�l.com     Tel: 310.516.8986     www.Nex�lUSA.com

14462 South Avalon Boulevard     Gardena, CA     90248     USA
NE FIL

USA
Professional Window Film Manufacturer

Elegant Styling...Unrivaled Performance...Lifetime Warranty!
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Donna Wells

H
ere we are again, heading
down the stretch of the
busy season and starting to

think about SEMA and some of you
are pondering ways to improve
your company. One question that
has been floating around this sea-
son is, “Should I choose private
label window film? Should I take on
the responsibility and the power of
a private label?” Here are some
thoughts for you to ponder if you
are considering jumping into the
world of private labeling.

PrIvaTe BenefITs
Private labeling is a powerful

tool that increases your image and
market value over the competi-
tion, but how does it work? Your
company appears more successful
by having the financial ability to
carry its own line of win-

dow films. Private labels allow you
to brand exclusivity and greater
freedoms with pricing strategy.
Today, private labels are no longer
considered a cheap alternative,
but a cost effective way for cus-
tomers to receive similar products
to the national brand. Think about
this, almost every national chain
store today has its private label
product sitting right next to the
national brand.

A private label suggests success.
It allows you to develop your com-
pany as an independent entity,
rather than as an installation com-
pany that carries a national brand.
You can also increase your market
share by creating brand loyalty with
your own label. Clients no longer
have the advantage by taking a bid

from you and purchas-
ing the “same
product” from the
competition for
less. Marketing
materials, boxes,
sample cards, etc.
all have your own
private label. Your
company becomes
a self-contained
entity, reducing

your depend-
ence on your
manufacturer.

Private labels
allow you to
control your
product line.
Do you sell a

medium-colored
film? Most likely
you sell one or
two and so does
the competition.

Your competition

might even carry the same national
brand. However, if you were to pri-
vate label your medium film and
personalize it, you gain at least
three advantages. First, your com-
petition may not know what brand
you are selling, giving you the
upper hand in a bidding situation.
Second, it gives you the freedom to
develop your own warranties. Your
warranty can be altered to fit your
company’s needs and climate con-
ditions. Third, you can price your
product without being compared to
the competition.

survey says
Interestingly enough, a study

was done on private label products
in 2009 by a Chicago based market-
ing firm. They found that nearly 80
percent of U.S. shoppers exhibited
a positive attitude towards private
labels. In fact, the study showed
that private label purchases were
up significantly. I believe that this
is a great scenario for those who
are ready to take the leap of faith.
Not only could your sales increase,
but, you would be adding value to
your company’s overall net worth.

In these economic times, when
manufacturers are going through
changes and there is uncertainty in
the brands being marketed today,
why not give this some thought?
After all, manufacturers change
product lines from time to time.
Why not consider private labeling
your own line of film? What do you
have to lose? And, more important-
ly, what do you have to gain? WF

Donna Wells has worked in the window

film industry since the 1980s and is

currently sole proprietor of Image

Imagination in Huntington Beach, Calif. 

Private Information
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“Today, private
labels are no

longer considered
a cheap

alternative, but
a cost effective

way for
customers to

receive 
similar products
to the national

brand.”

Got a question for Donna?
Please email it to us at

khodge@glass.com. Individual names

and company names will be withheld

upon request.
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Manny Hondroulis

C
hange is a way of
life. Yet it seems that
change occurs at

record speeds when it
comes to the online world.
Our company websites are
no exception. We have dis-
cussed how to create a web-
site and ways of updating it,
but we have never dis-
cussed a website redesign.

You might think of a
website redesign as simply
creating a new website
from scratch. That’s a
great way of looking at it because
content (meaning the information
displayed on your website) and
methods of communicating that
content change regularly.

It’s no secret that we surf the web-
site differently today than we did
just one year ago. But I’m guessing
that most websites in our industry
have a life cycle of at least five years.
Our websites are grossly behind the
times in terms of how users search
and find relevant information.

RedesigN
If you’re tackling a website

redesign, be sure to capitalize on
recent website trends. For exam-
ple, websites from the year 2000
look vastly different than the
websites of today. If you don’t
believe me, see for yourself by
visiting Wayback Machine at
www.archive.org/web/web.php. To
view a company’s past websites,
simply enter the URL and select
the desired date (post 1996).
Compare that website to the com-
pany’s current website. There
should be two takeaways: 1) a
company’s website changes a lot
more than every five years, and 2)

the websites past and present look
nothing alike and you’ll most likely
prefer the current website.

My first point means that we
should consider a website
redesign more frequently than
every five years. I’m guilty of not
doing so myself, but already have
plans for a complete online over-
haul. I also want to elaborate on
my second point. You will most
likely prefer a company’s current
website because it takes advantage
of current website trends. Even if
you’re not conscious of those
trends, your subconscious is—if
you’re a regular Internet user. So
let’s discuss current online trends
that you may want to incorporate
into your redesign.

socially aesTheTic
First, websites created today

tend to focus more on the content
than on eye-catching gimmicks.
And by gimmickry, I’m not refer-
ring to a website’s style—style is
most important. Rather I’m refer-
ring to elements such as introduc-
tory sound bites, pop-up windows,
or text to speech add-ins.

Second, website aesthetics

are getting simpler.
Backgrounds are more
plain and due to an
increasing number of
widescreen monitors,
content stretches
across the entire
screen.

Third, you need to
incorporate social net-
working accessibility
into your website. Many
companies list their
Facebook pages in their
printed advertisements

more so than their websites. We
have discussed the relevance of
Facebook, Twitter, and YouTube in
the past so be sure your website
feeds content to your social net-
working sites and vice versa.

Finally, consider creating a web-
site that will be friendly on a
smartphone or PDA, meaning that
it is easy to navigate through a
touch screen. Or better yet, create
a separate and simplified website
for mobile users. These websites
are usually accessed by adding an
“m” to your domain name. For
example, m.ford.com is Ford
Motor Company’s website for
smart phones.

This is just a simple list of website
design trends that I have noticed in
the past year or two. There are
many more that I don’t understand,
especially as they relate to website
creation, but a professional web
designer will. Good content that is
communicated effectively will help
you maintain a competitive position
in your market. WF

Manny hondroulis is marketing manager

for energy Performance distribution in

Baltimore. 

New Website Trends

Websites need to constantly be updated and redesigned to stay
current and interesting.
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John Parker

F
irst, please let us take a sec-
ond to welcome you to the
IWFA column in WINDOW FILM

Magazine. As the association for
the window film industry, we are
excited to be given this forum and
believe it will afford us a way to
better engage not only with associ-
ation members, but the industry as
a whole and have an open discus-
sion about the issues that matter
to all of us.

Drawing on that open communi-
cation, we feel this first column is a
good opportunity to discuss our
recent formation of the Members
Action Committee (MAC). As our
organization and the overall profile
of the window film industry grows,
we want to make sure that the
needs of every member continue
to be served and that everyone
has a voice in what we are doing.
The MAC does just that, giving
dealers and distributors increased
input on IWFA issues that matter
most to them.

Though still in its early stages,
the MAC has already been hard at
work and was responsible for
much of the IWFA involvement
and partnership with WINDOW FILM

magazine at the recent
International Window Film Tint-
Off and Conference. This was a big
first step and one we hope those
of you that attended the show
found the various presentations
and the dealer panel discussion to
be useful. As many of you may
have also seen, we conducted a
large dealer survey prior to the
International Window Film Tint-
Off and Conference to better
gauge the issues on the minds of
our members. We look forward to
sharing the findings of this survey

not only in IWFA communications,
but through this column as well.

Apart from the work it did at the
International Window Film Tint-Off
and Conference, the MAC is
responsible for a variety of other
activities that will further benefit
the industry as a whole, including
creating new educational materials
for member use and increasing the
awareness of window film across
lateral industries.

Remember, the IWFA is your
industry organization and the goal
of this column is to discuss the
issues that matter to you. That
being said, please send us your
feedback to let us know what you
would like to see in our upcoming
columns as we want to keep the
dialogue open and collaborative.
What topics do you feel need to
be addressed? Are there specific
issues you are dealing with that
you want to see discussed on a
broader scale? Would you like
more resources from the IWFA?
What are some ideas that have
worked for you to raise the profile
of window film in your area?
Please, let us know. Our main goal
remains to serve our members in
the most effective way possible
while continuing to increase the
profile and understanding of the
benefits of all window film (both
flat glass and automotive) to the
general public.

Please send all comments, ideas,
membership inquiries and more to
info@iwfa.com. WF

John Parker is the president of the

International Window Film Association

(IWFA) as well as the owner of National

Security & Window Filming in Oak

Forest, Ill. 

A MAC Update
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More ProfitsMore Profits
With Quality

Your complete source of tint and tools
ä Vast choice of tints
ä Competitive 
ä We are not 100% satisfied unless you are

WORLD WIDE SUN CONTROL
45945 Trefoil LN, Unit 142 Sterling VA 20166

Telephone : 703-956-9731 • Toll Free: 1-800-786-9990 • Fax : 703-665-1021
Email: info@worldwidesuncontrol.com   •   www.suncontrolusa.com

ASK FOR FREE SAMPLE ROLL

www.suncontrolusa.com

Free Delivery by UPSFree Delivery by UPS

Distributor/

Sub Distributor’s 

inquiries 

solicited

BUY 3
&

GET 1
FREE

(Expires 12-31-11)

And
Factory Backed Warranty

Call us today to see how a winning 
partnership can be the key to building 
your business with guaranteed more profits

Leading “Dyed Film” Manufacturer since 1982,
brings to you Window Films that:
ä “No fade to purple” warranty
ä Great factory color match
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S
ome within the window film
industry feel a new Florida
law about product misrepre-

sentation has gone too far. Florida
HB 849, which went into effect
July 1, makes it a violation of the
Florida Deceptive and Unfair
Trade Practices Act, to advertise,
sell, offer, provide, distribute or
market any product as hurricane,
windstorm or impact-resistant
unless it is in compliance with the
provisions for product approval

in the Florida Building Code. This
includes window film.

In September of 2010, the Florida
attorney general warned Floridians
about window film companies that
claim hurricane protection from
window film. Reportedly, some
window film shops had been sell-
ing window film to customers as a
hurricane-proof product. 

“Frankly it’s a no-win situation
for window film dealers,” says
Mike Feldman, owner of Advanced

Film Solutions in Tampa, Fla. “The
shutter companies have a strong
lobbying effort and, candidly, there
have been dealers who have exag-
gerated claims about ‘shutter-less
protection.’ Having been the manu-
facturer and now as a dealer we are
careful when we discuss the effica-
cy of films...”

Others in the industry feel laws
like this one hurt the industry and
credibility of window film as a
security product.

“The timing is fortunate because
nobody is selling a lot of storm pro-
tection products right now, so it’s
not really affecting us,” says Lyman
McNutt, president of Solar-X
Window Film Systems in Sarasota,
Fla. “But I will not hesitate to adver-
tise the fact that window film pro-
vides an elevated level of protec-
tion against windborne debris in
violent weather; because that state-
ment is true and I’ll let the Attorney
General’s office try to prove that
my product has no merit whatsoev-
er—because they cannot. That
product has been tested and
proven to pass ASTM 1886/1996
levels, so how can it be worthless?”

The International Window Film
Association (IWFA) is also con-
cerned about the new Florida law. 

“It is unfortunate that the new
Florida legislation restricting the
promotion and sale of certain prod-
ucts went as far as it did,” said
Darrell Smith, executive director of
the International Window Film
Association (IWFA). “By stating that
products promoted or offered for
sale that offer protection against
windstorm debris during a ‘wind-
storm’ must have Florida product

A LAW TOO FAR?

Florida Law Puts Film in Crosshairs

THE LATEST INDUSTRY NEWS
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Bekaert Specialty Films Sold to Saint-Gobain
Bekaert Specialty Films announced the impending sale of its specialty films divi-

sion to Ohio-based Saint-Gobain Performance Plastics Corporation. Bekaert

entered the film industry in 2001 when they purchased the Specialty Films business.

A press release from Bekaert issued today stated, "While the business con-

tinued to grow successfully, technological synergies within Bekaert have proven

to be limited over time. 

Included in the sale are the production facilities in San Diego, Calif., Belgium

and China as well as other operations in China, all sales and service centers and

all employees currently working for Solar Gard Specialty Films. The sale is

expected to be finalized sometime in 2011. 

"Subject to final determination of transaction costs and other expenses,

Bekaert expects the transaction to result in a capital gain of approximately EUR

[10 million], and in a reduction of Bekaert's consolidated net debt of approxi-

mately EUR [80 million]," said a press release from Bekaert.

"We are extremely excited about joining forces with a major recognized

player," says Christophe Fremont, president of Bekaert Specialty Films LLC,

manufacturer of Solar Gard® Specialty Films. "Saint-Gobain is a market leader

in the automotive and architectural markets and in particular the architectural

energy market. There are many synergies, including the brand awareness that

we will be able to leverage to grow the market for window film worldwide.

Saint-Gobain, like Solar Gard, believes that glazing and window film are compli-

mentary offerings in the market place and that there are huge opportunities for

both technologies in the automotive and architectural markets, in particular for

providing energy efficiency solutions. Solar Gard window films are proven car-

bon negative and offer a cost effective and carbon effective solution in many

glazing and window projects. Current and planned energy efficiency regulations,

legislation, standards and incentives are looking for more cost effective meas-

ures that can be deployed on a mass scale, and window films will more often

provide the best answer to these needs. The need for glazing and window film

will always be there and Saint-Gobain, like Solar Gard, recognizes the opportu-

nity to develop new applications, drive innovation and expand market reach by

leveraging the synergies between the two technologies." continued on page 20
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Larry Tanner, research associate at

Texas Tech’s Wind Science &

Engineering Research Center, has

years of experience testing every-

thing from doors, windows, glass,

roofs, and more. He has surveyed

these materials to see how these

stand up to wind events, namely hur-

ricanes and tornadoes.

Tanner is part of FEMA’s Mitigation

Assessment Team (MAT) and he trav-

eled to Joplin, Mo., and Tuscaloosa,Ala.,

following the recent EF5 tornadoes—

his 15th such storm in the past 13

years. So he knows a thing or two

about how products perform—except

for window film.

“I’ve never seen it or identified it

but I sure would like to,” says Tanner.

“I would like to see some real-life per-

formance data,” adding that he would

be willing to work with window film

companies.

WINdoW FILM’s sister publication,

Door and Window Manufacturer

(DWM) magazine, visited Texas Tech

and Tanner’s lab recently, and talked

more about tornadoes and their

impact on structures during these

storms.

DWM editor Tara Taffera talked

to Tanner about the damage he wit-

nessed in Joplin, including St. John’s

Hospital, which received widespread

media attention, due to the severe

damage inflicted on the building.

“That building lost so much glaz-

ing,” says Tanner. “That’s probably a

good application for window films.”

“Many of the newer hospitals being

built today have lots of glass,” he adds.

“Using laminated glass on those struc-

tures would be very expensive. If win-

dow films can perform to those accel-

erated levels then that is something

worth looking into.”

Perhaps if less damage occurred,

there could have been different results.

“If you could have maintained 50-

60 percent of that the glazing and

protected the generators then that

hospital may not have been taken

offline the way it was,” says Tanner.

Tanner’s colleague at Texas Tech,

Ernst Kiesling, says he believes hospi-

tals, including St .Johns, will rebuild

differently.

“People are calling me who are cur-

rently building hospitals and they

want advice,” says Kiesling. The same

holds true for nursing homes and

schools.

“Thanks to the media there is

awareness and those building these

types of structures will rebuild differ-

ently,” he adds.

Kiesling says as he understand the

performance of window film it could

have a beneficial effect.

“It doesn’t help to resist wind pres-

sures but it can prevent some shat-

tering,” he says.

Larry Tanner, research associate at Texas Tech University's Wind Science &

Engineering Research Center, prepares for testing of a storm shelter panel—

the test simulates tornado conditions.

WEATHER NEWS
Texas Tech Engineer Interested in Window Film Data
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CONTINUED

approval, the legislature effectively
expanded the Florida requirements
for ‘hurricane protection’ products
to include other products which do
(and can be proven to) give signifi-
cant reductions in property damage
due to wind and rain in lower speed
hurricane conditions and in many
lower wind speed ‘windstorms.’”

“There is no question that there
is an unfortunate history of
unscrupulous film dealers over-
extending their claims regarding
the performance of so-called ‘hurri-
cane’ films,” says McNutt. “But I
also think that there is no question
that safety film works and works

well when properly applied; adding
an elevated level of protection that
far exceeds a non-filmed window.”

Smith says that due to its inclu-
sion with an unrelated bill the 
legislation snuck in without 
warning.

“This change was included in a
bill dealing with entirely unrelated
issues and became law so quickly
our industry did not have time to
react,” says Smith. “The IWFA
Government Advocacy Committee
and the IWFA board of directors
will be looking at what changes
and what options exist to address
this in next year’s Florida legisla-

tive session.”
While some within the industry

agree that there are dealers over-
exaggerating the benefits of win-
dow film, they say the product still
makes a difference. 

“There is no question that there is
an unfortunate history of unscrupu-
lous film dealers over-extending
their claims regarding the perform-
ance of so-called ‘hurricane’ films,”
says McNutt. “But I also think that
there is no question that safety film
works and works well when proper-
ly applied; adding an elevated level
of protection that far exceeds a non-
filmed window.”

Things are happening  in California

and  window  film  companies  should

be  taking  notice.  Just  as  Florida  has

become the benchmark state for hur-

ricane  codes  and  protection,

California sets the standard for ener-

gy legislation. 

California has been active  in work-

ing to combat global warming. In 2008,

California officially enacted the Global

Warming  Solutions Act  of  2006  (AB

32)  which  says  that  “global  warming

poses a serious threat to the environ-

ment of California and creates a com-

prehensive  multi-year  program  to

reduce greenhouse gas emissions that

cause global warming.” 

More recently, legislation has been

enacted  to  help  already-constructed

buildings  achieve  energy-efficiency.

The  legislation  has  several  steps,

some  of  which  are  complete  (for

new construction), others which are

now  in  final  development  and  some

which  have  just  begun  and will  take

place over the next year or so.

“Governor Brown signed in to leg-

islation a law called AD 759 and that

legislation  is  mandated  to  focus  on

achieving  energy  legislation  in  exist-

ing buildings,” says Doug Huntley, lab-

oratory manager at 3M.

The hope is that retrofitting will be

included  in  the steps so that window

film can be used as a product to make

California  buildings  more  energy-effi-

cient.  However,  this  won’t  affect  just

California in the long run. 

“The  window  film  industry  isn’t

going  to  just  focus  on  doing  some-

thing  in  California,”  says  Darrell

Smith,  executive  director  of  the

IWFA. “California may serve as a role

model for our efforts in other states

to  follow.  It’s  a  great  benchmark.

What  you  do  in  California  can  be

taken  to other  states. California  has

all of the issues that any state would

have.  If we can work with  them and

come  up  with  a  solution  then  that

solution should be applicable almost

anywhere.”

California continues to be a leader

in  energy-efficiency  standards

because of the great strides the state

has made to become “greener.”

“California  has  been  seen  as  a

leader  in  setting  energy-efficiency

standards.  It’s  a  large  state  so  it’s  a

large user of electricity. Their price is

the ninth highest in the nation,” says

Smith. “They import more electricity

than  any  other  state,  yet  they  are

very  cost  efficient. Out  of  50  states

plus  Washington,  D.C.,  they  are

ranked  48  in  terms  of  lowest  cost

per capita for electricity.”

As California moves forward with

AD  759  the  window  film  industry

should  pay  close  attention  to  what

new  standard  the  state  sets  this

time. 

“We  would  like  to  work  with  the

key  governing  bodies  to  encourage

improving  the  energy  efficiency  of

existing  buildings,”  says  Huntley.  “We

believe it is most effective to do so not

by just looking at the absolute energy

efficient  target,  but  focusing  on  the

delta improvement from how they per-

form  today  versus  how  much  better

we can get them to perform. Instead of

saying everything must hit this absolute

value,  it’s  much  more  cost  effective,

practical and is going to have a bigger

impact  if we say that we are going to

take  a  lower  performing  building  and

improve  it  by  10  percent,  20  percent

or  even  30  percent. Therefore  that  is

something  that  can  be  cost  effective

and would be implemented and would

obviously have benefits for the window

film industry.” wf

TREND TRACKER
What Happens in California … Never Stays in California

Search Archives E-Mail Subscribe

I<      <      >      >I 

Contents© 2011 WINDOW FILM Magazine. All rights reserved. No repro-
duction of any type without expressed written permission.

Zoom   Fit     +   –

http://www.windowfilmmag.com
http://www.windowfilmmag.com
http://www.windowfilmmag.com/digital
https://www.cdsreportnow.com/renew/now?WFM


Prestige on the Outside
Exterior Window Film Prestige,

3M’s new product line has just
been released in the United States
and features three film grades,
Exterior PR40, Exterior PR70 and
Exterior PR90, that block up to 99.9
percent of UV rays.

The three films are applied to

the outside of glass to reduce
thermal stress and can be used
on retrofit projects or new con-
struction. According to the com-
pany, the thin films do not con-
tain any metals. Exterior PR90
only reduces the amount of sun-
light transmitted by, at most, one
percent.
��� www.3m.com

Aliphatic Film Protection
Xpel Ultimate, the latest paint

protection film from San Antonio,
Texas-based Xpel Technologies
Corp, is a new patent-pending, self-
adhesive, aliphatic film designed
to protect cars from road wear.

According to the company, the
film is coated with an ultra-clear,
high-performance acrylic adhe-
sive to assist adhesion to a range

of surfaces while working to pre-
vent stretch lines, lift lines and
silvering. The film’s clear coat
work to “heal” scratches in the
surface.
��� www.xpel.com

A Special FX is In
Wintech’s new automotive film

FEELM Xenium, or FXenium, con-
tains a nano-carbon compound to
assist with coloration and perform-
ance. According to the company
this film can meet or exceed the
heat rejection offered from most
carbon films and does not fade or
purple. The product is can be
ordered in 20-inch, 40-inch and 60
inch sizes. Available VLT amounts
include 5, 15, 35 and 50 percent
transmission.
��� www.wintechfilm.com WF

NEW PRODUCTS AND SERVICES

September-OctOber 2011 WindOW Film 21

Glass TEXpo™ 2012
April 11-13, 2012
El Tropicano 
Holiday Inn Riverwalk
San Antonio, TX

Plan
Now!

For more information visit www.usglassmag.com/texpo or call 540/720-5584

CLUs
Available
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3m 
3m Center Bldg 0235-02-S-27

St. Paul, mn 55144-1000

www.3m.com/windowfilm

See our ad on page 1

A & B Films
5 Kim Chuen Ter.

Singapore, China 537028

www.abfilm.com

Aegis Films inc.
3135 medlock Bridge Rd.

norcross, GA 30071

770/417-1281 (P)

678/333-0892 (F)

www.aegisfilms.com

See our ad on page 22-23

Applied Coatings

international llC
25104 South 4170 Rd.

Claremore, oK 74019

918/283-2938 (P)

918/512-4611 (F)

www.flxpaint.com

ATR Adhesive Solution inc.
23011 Alcalde dr. Unit A

laguna Hills, CA 92653 

714/883-1939 (P)

www.windowtintremover.com

Avery dennison Corp.
8080 norton Pkwy.

mentor, oH 44060

www.averydennison.com 

Bekaert Specialty Films
4540View Ridge Ave.

San diego, CA 92123

858/614-1293 (P)

858/571-3605 (F)

www.bekaertfilms.com

See our ad on page 4-5

Commonwealth

laminating & Coating
345 Beaver Creek dr.

martinsville, VA 24112

276/632-4991 (P)

276/632-0173 (F)

www.suntekfilms.com

See our ad on page 28-29

decorative Film 

depot llC
638 lofstrand ln., Unit C

Rockville, md 20850

877/332-6345 (P)

866/620-8655 (F)

www.decorativefilmdepot.com

directed Electronics
one Viper Way

Vista, CA 92081

800/876-0800 (P)

www.viper.com

See our ad on page 35

Enpro distributing inc.
1401 Britmore

Houston, TX 77043

800/443-6776 (P)

www.enprodistributing.com

Erickson international
3135 marco St.

las Vegas, nV 89115

702/853-4802 (P)

702/643-0509 (F)

www.aswf.com

FilmFastener llC
8206 Copeland Rd.

odessa, Fl 33556

813/926-8721 (P)

813/920-8662 (F)

www.filmfastener.com

Filmstar distribution
4450 West 12th St.

Houston, Texas 

713/956-1165 (P)

713/956-1014 (F)

www.filmstardistribution.com

Geoshield
8000 GSRI Ave.

Building 3000

Baton Rouge, lA 70820

225/578-9964 (P)

225/578-3975 (F)

www.geoshieldusa.com

Gila distributing inc.
145 mountain Brook dr.

Canton, GA 30115

770/345-1275 (P)

770/345-2394 (F)

www.gilainc.com

Global Window Films
9050 Pines Blvd.

Suite 415-425

Pembrook Pines, Fl 33024

954/499-7990 (P)

954/499-7992 (F)

www.globalwindowsfilm.com

See our ad on page 45

HanitaTek Window Films
4010 la Reunion Pkwy., Suite 100

dallas, TX 75212

214/351-5818 (P)

214/351-5835 (F)

www.hanitatek.com

See our ad on page 46

JaXsun Sign Supplies
1249 Pembroke Rd.

Bethlehem, PA18017

610/717-4900 (P)

610/419-1521 (F)

www.jaxsunweb.com

Johnson Window Films
20925 Bonita St.

Carson, CA 90746

310/631-6672 (P)

310/631-6628 (F)

www.johnsonwindowfilms.com

See our ad on page C2

The WindoW Film magazine Annual Buyers’ Guide Has the Answers

K
nowing who to call for what product and where to reach them, whether by phone or email, remains a challenge for every industry

and the window film industry is no different. While the Internet has made searching for products easier, it can still be

overwhelming at times. Here at WIndoW FIlm magazine we like to make your job easier by combining all of this information into

one annual printed guide. Keep this issue on your desk and next time you need a new product it will be just where you need it. You can

search by the product or service you need and find a list of companies. Then cross-reference those companies with our glossary of

company contact information. 
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MACtac Graphic Products

4560 Darrow Rd.

Stow, OH 44224

866/622-8223 (P)

888/321-8834 (F)

www.MACtac.com/Graphics

Madico Window Film

2630 Fairfield Avenue S.

St. Petersburg, FL  33712

(888) 887-2022

www.madico.com 

See our ad on page 11, 13

Midwest Marketing

2000 E. War Memorial 

Peoria, IL 61614-7900 

800/638-4332 (P)

www.midwestmarketinginc.com

Moran Industries

Franchises

4444 W. 147th St.

Midlothian, IL 60445

800/377-9247 (P)

708/389-9882 (F)

www.moranindustries.com

Mutoh America

2602 South 47th St., Suite 102

Phoenix, AZ 85034

480/968-7772 (P)

480/968-7990 (F)

www.mutoh.com

NDFOS Window Film

3F, Seon Am B/D

Yangpyeongdong-1GA,

Youngdengpo-Gu

Seoul, Korea 150-862

822/782-7790 (P)

822/782-9284 (F)

www.ndfos.com

See our ad on page 7

Nexfil USA

14462 S. Avalon Blvd. 

Gardena, CA 90248 

310/516-8986 (P)

310/538-1137 (F)

www.nexfilusa.com

See our ad on page 8-9

Novacel

2248 Stratingham Dr.

Dublin, OH 43016

413/283-3468 (P)

Olfa North America

5500 N. Pearl St. #400

Rosemont, IL 60018

847/233-8762 (P)

847/233-8907 (F)

www.olfa.com

Pentagon Protection USA

400 Metro Pl. North, Suite 300

Dublin, OH 43017

614/734-7240 (P)

614/766-0201 (F)

www.pentagonUSA.com

Performance Tools

7640 Commerce Pl.

Plain City, OH 43064

614/873-4800 (P)

614/873-4899 (F)

www.44tools.com

Roland DGA

25691 Atlantic Ocean Dr., #B7

Lake Forest, CA 92630

888/273-8895 (P)

949/727-2112 (F)

Scorpion Window Film

6184 S US Highway 231

Cloverdale, IN 46120

765/653-1736 (P)

765/653-7175 (F)

www.scorpionwindowfilm.com

Service Group Distribution
4080 North Palm St., Suite 803

Fullerton, CA 92835

714/773-0367 (P)

714/773-0024 (F)

www.servicegroupdist.com

Shure Manufacturing Corp
1901 West Main St.

Washington , MO 63090

636/390-7100 (P)

636/390-7171 (F)

www.shureusa.com

Solar Free Window Film
20280 S. Vermont Ave. 

Ste. #200, Room 2

Torrance, CA 90502

www.solarfreefilm.com

Solar Graphics
12167 49th St. North, Unit 100

Clearwater, FL 33762

727/327-4288 (P)

727/321-6004 (F)

www.coloredfilms.com

Solutia’s Performance
Films Division
575 Maryville Centre Dr.
Saint Louis, MO 63141
314/674-1785 (P)
314/674-1950 (F)
www.solutia.com
See our ad on page 3

Sun-Gard Window Films
2630 Fairfield Avenue S.
St. Petersburg, FL  33712
(888) 887-2022
www.sun-gard.com
See our ad on page 11,13

Teel Plastics
1060 Teel Ct.
Baraboo, WI 53913
608/355-3080 (P)
608/355-3088 (F)
www.teel.com

U.S. Film Crew
P.O. Box 17235

Pittsburgh, PA 15235

412/798-0900 (F)

www.usfilmcrew.com

See our ad on page 39

Venture Tape Corp.
30 Commerce Rd.

Rockland, MA 02370

781/331-5900 (P)

781/871-0065 (F)

www.venturetape.com

Wintech Window Films
7050Village Dr., Ste I

Buena Park, CA 90621

714/522-1444 (P)

714/522-1448 (F)

www.wintechusa.com

See our ad on page 18-19

Worldwide Sun Control

45945 Trefoil Ln., Unit #142

Sterling, VA 20166

202/253-5501 (P)

702/707-9605 (F)

www.suncontrolusa.com

See our ad on page 15

Xpel Technologies Corp.

618 W. Sunset Rd.

San Antonio, TX 78216

210/678-3700 (P)

www.xpel.com

Zola Distributing

4080 North Palm St., Suite 803

Fullerton, CA 92835

714/773-0367 (P)

714/773-0024 (F)

www.zoladist.com

continued on page 26

NE FIL
Professional Window Film Manufacturer

Search Archives E-Mail Subscribe

I<      <      >      >I 

Contents© 2011 WINDOW FILM Magazine. All rights reserved. No repro-
duction of any type without expressed written permission.

Zoom   Fit     +   –

http://www.MACtac.com/Graphics
http://www.madico.com
http://www.midwestmarketinginc.com
http://www.moranindustries.com
http://www.mutoh.com
http://www.ndfos.com
http://www.nexfilusa.com
http://www.olfa.com
http://www.pentagonUSA.com
http://www.44tools.com
http://www.scorpionwindowfilm.com
http://www.servicegroupdist.com
http://www.shureusa.com
http://www.solarfreefilm.com
http://www.coloredfilms.com
http://www.solutia.com
http://www.sun-gard.com
http://www.teel.com
http://www.usfilmcrew.com
http://www.venturetape.com
http://www.wintechusa.com
http://www.suncontrolusa.com
http://www.xpel.com
http://www.zoladist.com
http://www.windowfilmmag.com
http://www.windowfilmmag.com/digital
https://www.cdsreportnow.com/renew/now?WFM


26 WindoW Film www.windowfilmmag.com

Distributors

Architectural Film

Bekaert Specialty Films

Commonwealth

Laminating & Coating

Enpro Distributing Inc.

Erickson International

Filmstar Distribution

Geoshield

HanitaTek Window Films

JaXsun Sign Supplies

Johnson Window Films

Madico Window Films

Moran Industries Franchises

Nexfil USA

Novacel

Scorpion Window Film

Service Group Distribution

Solar Graphics

Sun-Gard Window Films

Wintech Window Films

Worldwide Sun Control

Xpel Technologies Corp.

Automotive Film

Bekaert Specialty Films

Commonwealth

Laminating & Coating

Enpro Distributing, Inc.

Erickson International

Filmstar Distribution

Geoshield

HanitaTek Window Films

JaXsun Sign Supplies

Johnson Window Films

Madico Window Films

Moran Industries Franchises

Nexfil USA

Novacel

Scorpion Window Film

Service Group Distribution

Sun-Gard Window Films

Venture Tape Corp.

Wintech Window Films

Worldwide Sun Control

Xpel Technologies Corp.

Coatings, Water Repellant

JaXsun Sign Supplies

Commercial Film

Bekaert Specialty Films

Commonwealth

Laminating & Coating

Enpro Distributing, Inc.

Erickson International

Filmstar Distribution

Geoshield

HanitaTek Window Films

JaXsun Sign Supplies

Johnson Window Films

Madico Window Films

Moran Industries Franchises

Nexfil USA

Novacel

Scorpion Window Film

Service Group Distribution

Solar Graphics

Sun-Gard Window Films

Wintech Window Films

Worldwide Sun Control

Decorative Film

Bekaert Specialty Films

Decorative Film Depot LLC

Enpro Distributing Inc.

Erickson International

Filmstar Distribution

HanitaTek Window Films

JaXsun Sign Supplies

Madico Window Films

Moran Industries Franchises

Nexfil USA

Scorpion Window Film

Service Group Distribution

Solar Graphics

Wintech Window Films

Xpel Technologies Corp.

Protective/Scratch 

Resistance Film (Paint)

Bekaert Specialty Films

Enpro Distributing, Inc.

Filmstar Distribution

JaXsun Sign Supplies

Madico Window Films

Nexfil USA

Performance Tools

Service Group Distribution

Sun-Gard Window Films

Venture Tape Corp.

Xpel Technologies Corp.

Zola Distributing

Residential Film

Bekaert Specialty Films

Commonwealth

Laminating & Coating

Enpro Distributing, Inc.

Erickson International

Filmstar Distribution

Geoshield

HanitaTek Window Films

JaXsun Sign Supplies

Johnson Window Films

Madico Window Films

Moran Industries Franchises

Nexfil USA

Novacel

Scorpion Window Film

Service Group Distribution

Solar Graphics

Sun-Gard Window Films

Wintech Window Films

Worldwide Sun Control

Security Film

Bekaert Specialty Films

Commonwealth

Laminating & Coating

Enpro Distributing, Inc.

Erickson International

Filmstar Distribution

Geoshield

HanitaTek Window Films

JaXsun Sign Supplies

Johnson Window Films

Madico Window Films

Moran Industries Franchises

Nexfil USA

Scorpion Window Film

Service Group Distribution

Sun-Gard Window Films

Wintech Window Films

Installation

Film Installation Services

Bekaert Specialty Films

JaXsun Sign Supplies

Madico Window Films

Moran Industries Franchises

Pentagon Protection USA

Solar Graphics

U.S. Film Crew

Venture Tape Corp.

Xpel Technologies Corp.

Manufacturers

Architectural Film

3M 

Aegis Films Inc.

Bekaert Specialty Films

Commonwealth

Laminating & Coating

Erickson International

Geoshield

Global Window Films

MACtac Graphic Products

Madico Window Films

NDFOS Window Film

Nexfil USA

Novacel

Scorpion Window Film

Solutia’s Performance

Films Division

Sun-Gard Window Films

Teel Plastics

Wintech Window Films

Xpel Technologies Corp.

Automotive Film

3M 

Aegis Films Inc.

Applied Coatings 

International LLC

Bekaert Specialty Films

Commonwealth

Laminating & Coating

continued from page 25
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Directed Electronics

Erickson International

Geoshield

Global Window Films

MACtac Graphic Products

Madico Window Films

NDFOS Window Film

Nexfil USA

Novacel

Scorpion Window Film

Solutia’s Performance

Films Division

Sun-Gard Window Films

Teel Plastics

Venture Tape Corp.

Wintech Window Films

Xpel Technologies Corp.

Coatings, Water Repellant

MACtac Graphic Products

NDFOS Window Film

Commercial Film

3M 

Aegis Films Inc.

Applied Coatings 

International LLC

Bekaert Specialty Films

Commonwealth

Laminating & Coating

Erickson International

Geoshield

Global Window Films

MACtac Graphic Products

Madico Window Films

NDFOS Window Film

Nexfil USA

Novacel

Scorpion Window Film

Solutia’s Performance

Films Division

Sun-Gard Window Films

Teel Plastics

Wintech Window Films

Decorative Film

3M 

Aegis Films Inc.

Applied Coatings 

International LLC

Bekaert Specialty Films

Decorative Film Depot LLC

Erickson International

Global Window Films

MACtac Graphic Products

NDFOS Window Film

Nexfil USA

Scorpion Window Film

Solar Graphics

Solutia’s Performance

Films Division

Teel Plastics

Wintech Window Films

Xpel Technologies Corp.

Protective/Scratch 

Resistance Film (Paint)

Aegis Films Inc.

Applied Coatings 

International LLC

Bekaert Specialty Films

MACtac Graphic Products

NDFOS Window Film

Nexfil USA

Performance Tools

Solutia’s Performance

Films Division

Venture Tape Corp.

Xpel Technologies Corp.

Residential Film

3M 

Aegis Films Inc.

Applied Coatings 

International LLC

Bekaert Specialty Films

Commonwealth

Laminating & Coating

Erickson International

Geoshield

Global Window Films

MACtac Graphic Products

Madico Window Films

NDFOS Window Film

Nexfil USA

Novacel

Scorpion Window Film

Solutia’s Performance

Films Division

Sun-Gard Window Films

Teel Plastics

Wintech Window Films

Security Film

3M 

Aegis Films Inc.

Bekaert Specialty Films

Commonwealth

Laminating & Coating

Directed Electronics

Erickson International

Geoshield

Madico Window Films

NDFOS Window Film

Nexfil USA

Scorpion Window Film

Solutia’s Performance

Films Division

Sun-Gard Window Films

Teel Plastics

Wintech Window Films

Security Products

Attachment Systems

Enpro Distributing Inc.

FilmFastener LLC

Filmstar Distribution

HanitaTek Window Films

Madico Window Films

Pentagon Protection USA

Service Group Distribution

Zola Distributing

Signs and Signage

Bekaert Specialty Films

JaXsun Sign Supplies

MACtac Graphic Products

Mutoh America

Software

Aegis Films Inc.

Bekaert Specialty Films

Enpro Distributing Inc.

Filmstar Distribution

JaXsun Sign Supplies

Xpel Technologies Corp.

Zola Distributing

Tools and Supplies

Cutters

Aegis Films Inc.

Bekaert Specialty Films

Enpro Distributing Inc.

Filmstar Distribution

Gila Distributing Inc.

Mutoh America

Olfa North America

Performance Tools

Roland DGA

Scorpion Window Film

Service Group Distribution

Wintech Window Films

Worldwide Sun Control

Xpel Technologies Corp.

Zola Distributing

Film Removal

ATR Adhesive Solution Inc.

Vinyl

Applied Coatings 

International LLC

Filmstar Distribution

JaXsun Sign Supplies

MACtac Graphic Products

Mutoh America

NDFOS Window Film

Performance Tools

Roland DGA

Service Group Distribution

Solutia’s Performance

Films Division

Zola Distributing wf

Not Included?
Email khodge@glass.com

to set-up a listing 

for next year.
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Performance
DRIVING

 & PROFITS

INTRODUCING CXP
CarbonXP™, the latest breakthrough  
technology in automotive window films

INNOVATIVE
 Manufactured with the latest in non-metal,   
 nano-hybrid, Carbon technology

PERFORMANCE
    Superior heat, infrared, and UV rejection

PROFITS
  Enhanced performance creates an up-sell 
 opportunity for high-end applications 

For more information, call today or visit 

www.suntekfilms.com

888.321.5111 (VA/Factory Direct)  

877.278.6835 (AZ/CA)  

877.678.6835 (FL)

866.843.3456 (TX)

276.632.4991 (International)

LA
S

VISIT U
S AT S

EMA

NOVEMBER 1 – 4
, 2

011

LAS VEGAS CONVENTIO
N CENTER

BOOTH # 12125
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R
esidents in Tuscaloosa,
Ala., and Joplin, Mo., can
tell you first-hand that
being in the path of a tor-

nado can mean complete destruc-
tion. Splintered wood and leveled
houses are all that is left behind.
The concern among consumers
about specific property damage,
like broken windows, is just not
there when the house is destroyed.

However, outlying areas that
experience strong winds from tor-
nadoes are a different story.

Can and Cannot
While window film can do little

to help a building in the path of a
tornado, those areas experiencing
strong winds and flying debris
could benefit from the product
holding their window in place and
in one piece.

“Film can, under wind speeds
around 100-110 mph and lower, do
a great job holding glass fragments
together,” says Darrell Smith, exec-
utive director of the International
Window Film Association (IWFA).
“If you live outside of the direct
path, maybe a mile or two away
from the storm, you could still
have 65-75 mph winds and a lot of

slower moving debris in the air
that might break windows or glass.
Even though you are not in the
path your windows could be break-
ing out.”

These are the type of situations
where window film can make a dif-
ference. Outlying areas that don’t
experience the path of the tornado,
but see higher winds and some fly-
ing debris can benefit from window
film. Film can keep the building
envelope secure and prevent rain
or debris from entering the house.

“[What happens if the glass
breaks] would depend on what
kind of glass it is on, whether it’s
annealed, tempered, heat-strength-
ened or laminated glass,” says
Smith. “Annealed windows break in
shards and usually when that hap-
pens some of the shards vacate the
window opening, but much of the
glass can go into the gaskets or the
sealant around the window. If you
walk up to a window and tap it with
a baseball bat or a wrench, glass in
the center may fall out, but you will
have jagged pieces still hanging in
the window frame.”

While film can help in outlying
areas, being in the path of a torna-
do is a different story. The higher

winds and larger flying debris can
demolish a house quickly and film
will not be able to provide much
protection to those inside.

“If you are in the path of a torna-
do you will not get protection,”
states Smith. “We are dealing with
wind speeds of 200-250 mph in an
F5 storm. At that point you are not
concerned with what was on the
window when the building blows
away. Whenever a windstorm event
has the capacity to take down a
structure you are not even talking
about any glazing options or any-
thing else.”

Window Worries
Forrest Masters, assistant pro-

fessor in the Department of Civil
and Coastal Engineering at the
University of Florida, thinks that
keeping the building envelope
secure is crucially important to
those inside.

“Even if the optimal home is
designed, if the windows don’t
hold up that system can fail,” says
Masters. “If the windows break you
will have a dominant breech in the
building envelope.”

Protecting homeowners from fly-
ing glass or from the danger of the

Tint vs. Tornado
Would Window Film have Helped in Joplin? 

“Whenever a windstorm event has
the capacity to take down a

structure you are not even talking
about any glazing options…”

—Darrell Smith, IWFA
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elements and other debris can
make a big difference.

“If you are near the window and
a wind storm came up quickly and
the glass broke you could have per-
sonal injury as a result of breaking
glass,” says Smith. “Often torna-
does pop up in the midst of a
severe storm as well. If a window
breaks in a 40-50 mph wind speed
and that glass falls out of the win-
dow you now have wind and rain
damaging property inside the
building. You can have personal
safety issues and property damage.
We know that even in minor hurri-
cane conditions test results from
Applied Research Associates
shows that, next to plywood shut-
ters, in those lower wind speeds
window film was one of the most
cost-effective technologies to
reduce property damage.”

Richard Hollocher is owner of
Midwest Window Film Supply with
locations in Houston, Tex. and St.
Louis, Mo. He tries to truthfully
explain to customers the benefits
they can get from installing film.

“I don’t want to give someone
perceived security when it’s not
something I can guarantee,” says
Hollacher. “I try to always explain
to them that hurricane-resistant
doesn’t mean hurricane-proof.”

Hollacher’s company deals with
hurricane issues in Texas and tor-
nado worries in Missouri.

“We have been working with the
city and the airport to try to just
help educate them on differences
between window film and laminat-
ed glass,” says Hollacher.

Realistic Results
Protection against other natural

disasters, including hurricanes and
tsunamis, made news in the win-
dow film industry as well. In
September, the Florida attorney

general warned Floridians about
window film companies that claim
the product offers hurricane pro-
tection. Reportedly, some window
film shops had been selling win-
dow film to customers as a hurri-
cane-proof product. More recently,
a law was passed in the same state
that makes it a violation of the
Florida Deceptive and Unfair Trade
Practices Act, to advertise, sell,
offer, provide, distribute or market
any product as hurricane, wind-
storm or impact-resistant unless it
is in compliance with the provi-
sions for product approval in the
Florida Building Code (for more on
this story see page 16).

After the tornado hit in St. Louis,
Hollacher says he has had more
people inquiring about the prod-
uct. He is careful about how he
explains the product to them.

“It’s like comparing apples to
oranges,” says Hollacher. “If a tor-
nado is going to hit your house it
will be gone. We tend to work the
angle that some protection is bet-
ter than no protection.”

Hollacher experienced a person-
al scare in his house when a win-
dow fell during a storm right over a
crib. Luckily, no child was in the
crib and the window had been
filmed so it left the building enve-
lope in one piece.

“If you are in the direct line of a
tornado it won’t matter what you
do,” says Hollacher. “However, if
you live on the outskirts it is worth
trying to protect. That’s what we
try to tell people.”

However, film’s greatest strength
will be its combination with other
protection products. Window film
used with attachment systems can
help hold glass in place, even when
a window breaks. Stronger doors
and windows can make a home
more secure against the elements.

“The next frontier is to look at
tornadoes, but it will take a group
effort. It will take all of the different
trades to work together. In an event
like this, if one system doesn’t
work it doesn’t matter. The system
is only as good as the weakest
link,” says Masters. WF
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*** Important note about enhanced F-scale winds:The Enhanced F-scale still is a

set of wind estimates (not measurements) based on damage. Its uses three-sec-

ond gusts estimated at the point of damage based on a judgment of 8 levels of

damage to 28 indicators. These estimates vary with height and exposure.

Important:The 3-second gust is not the same wind as in standard surface obser-

vations. Standard measurements are taken by weather stations in open exposures,

using a directly measured,“one-minute mile” speed.

Source: National Weather Service

Enhanced F Scale for Tornado Damage
The enhanced F scale was implemented in February 2007.

FUJITA SCALE DERIVED EF SCALE
OPERATIONAL

EF SCALE

F
Number

Fastest
¼-mile
(mph)

3-Second
Gust
(mph)

EF
Number

3-Second
Gust
(mph)

EF

Number

3-Second

Gust

(mph)

0 40-72 45-78 0 65-85 0 68-85

1 73-112 79-117 1 86-109 1 86-110

2 113-157 118-161 2 110-137 2 111-135

3 158-207 162-209 3 138-167 3 136-165

4 208-260 210-261 4 168-199 4 166-200

5 261-318 262-317 5 200-234 5 Over 200
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Wrap-Off
Check Out the Stylings of Wrappers From Around the Industry

New designs and styles of vehicle wraps pop up on cars every day. What makes certain ones stand
out? Keeping ideas fresh while being aware of what others are doing creatively can keep your designs
and wraps interesting and pristine. Some wrappers from around the industry share the tools, designs
and products that made some of their favorite wraps so memorable. If you have a favorite wrap proj-
ect that you have done email khodge@glass.com and tell us about it.

The Richard Childress Racing wrap was produced by the team’s in-house

graphics studio, the RCR Graphics Center, using Roland printers and cutters.

Wrapping a race car is not an everyday job for a typical wrap company, but it

is normal work for Richard Childress Racing, located in Welcome, N.C. 
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This customer requested an eye-catching wrap from Digital EFX Wraps in

Louisville, Ky., that would garner attention from those passing by. While

the vehicle is small all of the difficult parts of a vehicle wrap are still

there. The customer provided the artwork and logo for the design and

took two installers about a day to a day and a half to finish.  

Digital EFX Wraps wrapped this school shuttle vehicle for a local

orthodontist. Trying to minimize the amount of material and cost

involved in the project a partial wrap was done. The background

graphics were courtesy of Aurora Graphics and the company graphics

were hand-drawn in-house. 

Ferguson’s Diesel wanted a vehicle that
people would notice. Working with
Luke Shacher, the production manager
at Wrapaholic in Southwest Missouri,
three people installed this partial wrap
in one full day. The artwork was
designed by Aurora Graphics and filmused on this vehicle was 3M’s 180 CV3.
The vehicle stands out for it’s eye-
catching design and colors, but was
still affordable and easy to install since
it was a partial wrap.

continued on page 34
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This shop vehicle has been wrapped four times by Digital EFX to

keep the design fresh and show off new wraps to consumers.

While looking for a wild design Digital EFX mixed together two

or three Aurora Graphics designs and installed pieces of vinyl on

the rims of the truck. It took two full days and two installers to

complete the job. 

This Audi TT was wrapped by Schnellanfrage Folierung in Germany. Owner

Rüdiger Kusch used Aurora Graphics for the design and printed it on Avery

Dennison vinyl. The partial wrap's design was installed by two technicians

and brought a fresh look to the vehicle, making it appear as if you could see

right through the exterior.  

Tony and Jim Burke, co-owners of Xtreme Graphix in Milford, Del., wrapped

their flagship truck and created the company’s largest mobile unit. The one-

time Miami-Dade rescue unit took three months and five installers from start

to finish to wrap and featured graphics from Aurora Graphics and vinyl from

Avery Dennison. 

WF
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Wrap-Off
CONTINUED FROM PAGE 33
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Window Film

®

www.v iper.com

America's Largest Aftermarket 
Auto Security Company

Viper Window Film is 
adding new dealers 
every day – because it’s 
from Viper, it’s non-metallic, 
it’s made in the U.S.A. with a 
limited lifetime warranty – and 
it offers the unique $5,000 
Guaranteed Protection Plan.

If you’re a Directed dealer, 

you should be carrying Viper 

Window Film! If you’re not a 

Directed dealer, find out how 

easy it is to become one. Ask 

your Directed Sales Manager, 

visit www.DirectedDealers.com 

or call 1-800-876-0800.

No One Dares
Come Close®

Made in the U.S.A.

Four New Series Of Viper Window Film to Choose from: 
Shade, Ultra, Security, and Ceramic series all made-in-the-USA 
of the highest quality materials backed by a lifetime warranty 
and our GPP program.

“	$5,000 GPP!”
	 PROGRESSIVE 

–Alan Binder
	 San Diego, CA – 3 stores

“It’s a No-Brainer!”
	 Cartronics
–Akbar Nikooie
Miami, FL – 2 stores

“	Customers Love it!” 

MICKEY SHORR 
–Jeff Pitts 
Pontiac, MI – 16 stores

Search Archives E-Mail Subscribe

I<      <      >      >I 

Contents© 2011 WINDOW FILM Magazine. All rights reserved. No repro-
duction of any type without expressed written permission.

Zoom   Fit     +   –

http://www.viper.com
http://www.DirectedDealers.com
http://www.windowfilmmag.com
http://www.windowfilmmag.com/digital
https://www.cdsreportnow.com/renew/now?WFM


36 WindoW Film www.windowfilmmag.com

In January 2011, WINDOW FILM

magazine editor Katie Hodge
visited Nexfil headquarters in

Gyeonggi-Do, Korea. Nexfil presi-
dent and owner ShinSoon Lee and
Nexfil USA president S.W. Choi with
Hodge to talk about the company
and what the industry can expect
to see from them in the future.

WINDOW FILM magazine (WFM):
Tell me a little about the compa-
ny and the type of products you
provide.

Choi: We have grown quite fast.
We produce from high-end to low-
end films- specialty, Nano IR, dyed,
metalized, one-ply, two-ply, glue-
dyed, decorative, safety and solar
films. We also produce all kinds of
film for solar applications. Nexfil

started producing window film for
the global market in 2001-2002.
Since then, the company has
invested a lot of money to expand
our manufacturing facilities in
Korea. There is also a plan to estab-
lish a metalizing line and other
lines in the U.S.

Lee: Once we began developing
all of our new products, our sales
have increased almost 50 percent
every year. Until seven years ago,
we were very concentrated on the
Chinese market, but now we send
film to countries around the world
and now have a presence in the
Middle East, Europe, and Africa,
as well as North and South
America, and Asia.

WFM: I understand the compa-

What’s Next? 
Nexfil Execs Shares Plans for the Future

ShinSoon Lee (left) and S.W. Choi (right)
have big plans for a manufacturing facility
in the U.S.
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ny has an international
presence. Are certain
products more popular
in specific countries?

Choi: Countries in South
America and Central
America are buying a lot of
our products, in all of our
lines. Southeast Asia also
buys a lot of different prod-
uct lines from glue-dyed, to chip-
dyed, to the high-end products like
specialty, Nano IR, one-ply, and two-
ply. We are selling of lot of these
high-end products to the Chinese
market as well. People there are
spending a lot of money to buy win-
dow film because they believe that
their cars are a very valuable asset
so they will spend the money there.
We have a large market for archi-

tectural films in these countries
because of the movement for ener-
gy conservation.

WFM: How is Nexfil organized?
Lee: We produce the raw materi-

als here in Korea and can distrib-
ute to other locations throughout
the globe.

Choi: We have two manufactur-
ing locations in Korea with a nation-

al distribution there as well. We
also have a Chinese and German
branch for distribution, as well as
the U.S. branch. The global market
is regionally divided among the
sales managers. There are five sales
managers in the Korea office. Under
Mr. Lee there is the operations
director in Korea, then there is me,

continued on page 38

Fast Facts
• President and owner: ShinSoon Lee

• Nexfil USA president: S.W. Choi

• Employees: Around 110

• Locations:

Manufacturing- Korea

Distribution- China, Germany, U.S.

• Size of Korean manufacturing facility: 40,000 square meters

• Location of U.S. distribution facility: Gardena, Calif.

• U.S. distributing facility annual sales: $15 million

• Korean manufacturing facility annual sales: $80 million

• Nexfil is a private company

ShinSoon Lee
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the financial director, products
director and then the lab director.

WFM: I know you had planned
to open a plant in the U.S., but
that has been delayed.

Lee: We wanted to make a brand
that would be “made in the USA.” I
wanted to expand so that around
50 percent of our sales were com-
ing from the U.S. We hope to open
our US facility late next year and
we want to expand our facility in
Korea as well.

Choi: Since I established this dis-
tributing branch, I have been trying
to arrange and establish a manu-
facturing facility [in the U.S.] as
well. We recently commissioned a
German company to begin building
one of our new production lines
that will be used in the U.S. manu-
facturing facility. Because of the
crisis in the Middle East and Japan,
gas prices have been crazy so we

have been a bit delayed in our final
plan. As things settle down, we will
establish the manufacturing facility
possibly by the end of next year.
It’s just a matter of time.

WFM: What do you think sets
your company apart from other
manufacturers?

Choi: I can’t say our product is
perfect, but we have a good prod-

uct and good service and that
makes us different. Good service
and good quality sets us apart.

Lee: I am thirsty for new prod-
ucts all the time. Our response and
our actions all show this. If we have
an idea we just do it as we think of
it. Our development is very fast.

WFM: What does the future
hold for the company?

Lee: We are open to everything.
We are not sure about what we will
see in 5-10 years, but we are
preparing many items for the
upcoming SEMA show. After we set
up our solar window film we want-
ed to make some other products
for the IT industries.

Choi: Once we establish the facil-
ity in the U.S. we are going to estab-
lish a new dyed extrusion product
there as well. Once we are produc-
ing the product in the U.S. we can
provide it in all of North and South
America. We have a really great
future because we know how to
reduce cost and improve the quali-
ty of the product. We don’t charge
a lot or make a huge profit when we
sell our products. I cannot disclose
the information, but we supply a
lot of our products to other manu-
facturers. We have a great financial
structure because of all of this and
look forward to the future. WF

Katie Hodge is the editor of WindoW Film

magazine.

Scan the tag at left to read my blog about our trip to Korea and

see a slide show of photos. Get the free mobile tag reader at

http://gettag.mobi.

Nexfil's chip-dyed film, one of its more unique products, is produced in its own line in
their Korean manufacturing facility.

Once Nexfil began developing its own products the company has seen sales increase by
almost 50 percent every year.

What’s Next?
continued from page 37
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EXTEND
YOUR
MORECAPITALIZE and  DO MORE WITH LESS

Our availability, fixed labor cost, and
efficiently impressive window film

installation is helping more companies 
complete more projects, win more bids, 
and solve more problems with a lot less.

That’s USFC.
That’s getting MORE done with less.

MORE Problems SolvedMORE 

MORE Winning BidsMORE 

MORE  Projects CompletedMORE  
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Distributors
Architectural Film

SAGR Products Int'l
1785 Biglerville Road
Gettysburg, PA 17325
800/223-4385; fax: 717/334-6483 
sales@sagrproducts.com

Solar Control Films Inc. 
1499 N Post Oak Rd; 214 
Houston, TX 77055 
877/989-3456; fax: 713/681-3040 
info@solarcontrolfilmsinc.com
www.SolarControlFilmsInc.com

Solar Gard Window Films 
4540 Viewridge Avenue
San Diego, CA 92123
877/345-9478
fax: 858/514-4231
www.solargard.com

Sun-Gard Window Films
2630 Fairfield Avenue S.
St. Petersburg, FL 33712
888/887-2022
www.sun-gard.com

Automotive Film

Huper Optik International Pte Ltd
12, Jalan Kilang Barat, #04-03
Singapore 159354
(65) 6276-4555; fax: (65) 6276-9917
www.huperoptik.com

SAGR Products Int'l
1785 Biglerville Road
Gettysburg, PA 17325
800/223-4385; fax: 717/334-6483 
sales@sagrproducts.com

Solar Control Films Inc. 
877/989-3456 
info@solarcontrolfilmsinc.com
www.SolarControlFilmsInc.com

Solar Gard Window Films 
4540 Viewridge Avenue
San Diego, CA 92123
877/345-9478
fax: 858/514-4231
www.solargard.com

Starco Distributing
1441 N. Cayamaca St.
El Cajon, CA 92020
619/937-0367; 888/359-3456
fax: 619/937-0369

Sun-Gard Window Films
888/887-2022
www.sun-gard.com

Decorative Film

Solar Graphics Inc.
12167 49th St., Unit 100
Clearwater, FL 33762
800/869-8468
Fax: 727/321-6004
www.coloredfilms.com

residential Film

Johnson Window Films Inc.
20655 Annalee Ave.
Carson, CA 90746
310/631-6672; 800/448-8468
fax: 310/631-6628
info@johnsonwindowfilms.com
www.johnsonwindowfilms.com

Midwest Solar Control Films 
1220 N Price Rd; #B 
St. Louis, MO 63132 
866/973-3456 
www.midwestwindowfilm.com

security Film

HanitaTEK Window Films
800/660-5559
info@hanitatek.com
www.hanitatek.com

Madico Window Film
888/887-2022
www.madico.com

FiLM iNstALLAtioN sErViCEs

U.S. Film Crew
P.O. Box 17235
Pittsburgh, PA 15235
877/946-3693; fax: 412/798-0900
glenn@usfilmcrew.com
www.usfilmcrew.com

MANuFACturErs
Architectural Film

3M Renewable Energy Division
3M Center, Bldg. 235-2S-27
St. Paul, MN 55144
800/480-1704; fax: 651/636-0611
www.3m.com/windowfilm

Hanita Coatings
Kibbutz Hanita, 22885, Israel
+972-4-985-9919
fax: +972-4-985-9920
solar@hanitacoatings.com
www.hanitacoatings.com

Madico Window Film
2630 Fairfield Avenue S.
St. Petersburg, FL  33712
727/327-2544
sales@madico.com
www.madico.com

Solutia Inc.
Performance Films Division
575 Maryville Centre Drive
St. Louis, MO 63141 
314/674-1000; 800/255-8627
fax: 314/674-1950
www.llumar.com 

Solar Gard Window Films 
4540 Viewridge Avenue
San Diego, CA 92123
877/345-9478
fax: 858/514-4231
www.solargard.com

SunTek®/Commonwealth 
Laminating & Coating, Inc.
345 Beaver Creek Drive 
Martinsville, VA 24112
276/632-4991; fax: 276/632-0173
www.suntekfilms.com

Automotive Film

3M Renewable Energy Division
3M Center, Bldg. 235-2S-27
St. Paul, MN 55144
800/480-1704; fax: 651/636-0611
www.3m.com/windowfilm

A DIRECTORY OF INDUSTRY SUPPLIERS
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3M Window Films
866/499-8857
www.3m.com/window

Erickson Intl./American 
Standard Window Film
3135 Marco St.
Las Vegas, NV 89115
800/835-9676; fax: 702/643-0509

Hanita Coatings
Kibbutz Hanita, 22885, Israel
+972-4-985-9919
fax: +972-4-985-9920
solar@hanitacoatings.com
www.hanitacoatings.com

Madico Window Film
727/327-2544
sales@madico.com
www.madico.com

Solar Gard Window Films 
4540 Viewridge Avenue
San Diego, CA 92123
877/345-9478
fax: 858/514-4231
www.solargard.com

Commercial Film

3M Window Films
866/499-8857
www.3m.com/window

Decorative Film

3M Renewable Energy Division
3M Center, Bldg. 235-2S-27
St. Paul, MN 55144
800/480-1704; fax: 651/636-0611
www.3m.com/windowfilm

Artscape Inc.
3487 N.W. Yeon Ave.
Portland, OR 97219
888/503-0354; fax: 503/419-2226
jwmatt@artscape-inc.com
www.energy-film.com

Madico Inc.
64 Industrial Pkwy.
Woburn, MA 01801
781/935-7850; 800/225-1926
fax: 781/935-6841
www.madico.com

Film Shades

Midwest Marketing
2000 E. War Memorial
Peoria, IL 61614
800/638-4332; fax: 309/688-8894
jim@midwestmarketinginc.com

Solar Screen Co. Inc.
53-11 105th Street
Corona, NY 11368
718/592-8222; fax: 718/271-0891
solarscreen@prodigy.net

Residential Film

3M Window Films
866/499-8857
www.3m.com/window

Security Film

3M Renewable Energy Division
3M Center, Bldg. 235-2S-27
St. Paul, MN 55144
800/480-1704; fax: 651/636-0611
www.3m.com/windowfilm

Hanita Coatings
Kibbutz Hanita, 22885, Israel
+972-4-985-9919
fax: +972-4-985-9920
safety@hanitacoatings.com
www.hanitacoatings.com

Madico Window Film
727/327-2544
sales@madico.com
www.madico.com

Solar Gard Window Films 
4540 Viewridge Avenue
San Diego, CA 92123
877/345-9478
fax: 858/514-4231
www.solargard.com

SeCuRity pRoDuCtS
Attachment Systems

FilmFastener LLC featuring BondKap™
8206 Copeland Rd.
Odessa, FL 33556
813/926-8721; fax: 813/920-8662 
www.FilmFastener.com

toolS AnD SupplieS
Performance Tools Distributing
7640 Commerce Place
Plain City, OH 43064
866/448-6657 or 614/873-4800
Fax: 614/873-4899
daustin@44tools.com
www.44tools.com

Solar Gard Window Films 
4540 Viewridge Avenue
San Diego, CA 92123
877/345-9478
fax: 858/514-4231
www.solargard.com

WebSiteS to ViSit
Solamatrix, Inc.
888/887-2015
www.solamatrix.com

training School

Solar Gard Window Films 
4540 Viewridge Avenue
San Diego, CA 92123
877/345-9478
fax: 858/514-4231
www.solargard.com

Windowtinting.com
800/580-7953 wf

To place your listing(s) in 

the Suppliers’ Guide, 

please contact Janeen

Mulligan at 540/720-5584, 

ext. 112 or email

jmulligan@glass.com 
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AUTOMOTIVE FILM EVENTS

September 15-17, 2011
International Window Film 
Tint-Off and Conference™
Sponsored by WIndOW FIlm magazine
memphis Cook Convention Center
memphis, Tenn.
Contact: WIndOW FIlm magazine at
540/720-5584 or visit
www.windowfilmmag.com/tintoff. 

September 15-17, 2011
Auto Glass Week™
Co-sponsored by AGRR™ magazine,
the Auto Glass Replacement Safety
Standards Council Inc., the
Independent Glass Association, the
national Glass Association and the
national Windshield Repair
Association. Includes Auto Glass
Repair and Replacement Olympics. 
memphis marriott downtown and
memphis Cook Convention Center.
memphis, Tenn.
Contact: AGRR magazine at 540/720-
5584 or visit www.autoglassweek.com.

October 19-21, 2011
SGIA Expo 2011
Organized by the Specialty Graphics
Imaging Association
Ernest n. morial Convention Center
new Orleans, la.
Contact: www.sgia.org

November 1-4, 2011
SEmA Show 2011
Sponsored by the Specialty Equipment
market Association
las Vegas Convention Center
las Vegas, nev.
Contact: www.semashow.com

January 19-21, 2012
2012 International mobile Tech Expo
Organized by mobile Tech Expo
Orlando Sun Resort and Convention
Center
Orlando, Fla.
Contact: www.mobiletechexpo.com

ARCHITECTURAL FILM EVENTS

September 15-17, 2011

International Window Film 

Tint-Off and Conference™
Sponsored by WIndOW FIlm magazine
memphis Cook Convention Center
memphis, Tenn.
Contact: WIndOW FIlm magazine at
540/720-5584 or visit
www.windowfilmmag.com/tintoff.

October 25-27, 2011

PGC International 

Annual Symposium 2011
Organized by PGC International
Gaithersburg, md.
Contact: www.protectiveglazing.org

November 7-10, 2011

nFRC Fall 2011 membership meeting
Organized by the national
Fenestration Ratings Council
Atlanta, Ga.
Contact: www.nfrc.org

January 19-21, 2012
2012 International mobile Tech Expo
Organized by mobile Tech Expo
Orlando Sun Resort and Convention
Center
Orlando, Fla.
Contact: www.mobiletechexpo.com

May 17-19, 2012
American Institute of Architects
Convention and design Exposition
Organized by the American Institute of
Architects
Walter E. Washington Convention
Center
Washington, d.C.
Contact: www.aia.org WF

INDUSTRY EVENTS

Send your events to 
editor Katie Hodge at
khodge@glass.com
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Visit WindoW Film magazine 

Face   to   Face

We’ll be at as well as

Sept. 15-17, 2011 in
Memphis, booth 704

Nov. 1-4, 2011 in 
Las Vegas, booth 12729
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ADVERTISING INDEX
Page Company Phone Fax Web Address

For more information on these companies’ products, visit http://products.windowfilmmag.com.

catch the latest headlines from news stories affecting today’s market

• watch current and past episodes of the FILM’d series • read the

current issue of WindoW Film • check out when industry events are

happening • subscribe to the WindoW Film e-newsletter • read industry

blogs • search the WindoW Film magazine archives for past issues • get connected with

us on Twitter and Facebook • view new product information as seen in the latest issue

• search the Online Buyers’ Guide and industry classifieds • participate in surveys affecting

our industry • update your subscription • meet the editorial staff • and so much more!

Bookmark www.windowfilmmag.com today!

Windowfilmmag.com is your news
source for the film industry

Windowfilmmag.com is your news
source for the film industry

 

1 3M 866/499-8857 651/733-5502 www.3M.com

22-23 Aegis Films 800/438-8468 678/333-0892 www.aegisfilms.com

4-5 Bekaert Specialty Films 727/437-1035 858/571-3605 www.panoramafilm.com

28-29 Commonwealth Laminating & Coating 888/321/5111 276/632-0173 www.suntekfilms.com

35 Directed Electronics 800/361-7271 450/635-9858 www.viper.com

45 Global Window Films 866/664-5622 813/814-2080 www.globalwindowfilms.com

46 HanitaTek Window Films 800/660-5559 262/754-3776 www.hanitatek.com

C2 Johnson Window Films 800/448-8468 310/631-6672 www.johnsonwindowfilms.com

11 Madico 800/225-1926 888/553-8468 www.madico.com

8-9 Nexfil USA 310/516-8986 310/538-1137 www.nexfilusa.com

7 NTech Window Film 82-2-782-7790 82-2-782-9284 www.ndfos.com

13 Solamatrix Inc. 888/887-2022 727/327-7132 www.sun-gard.com

3 Solutia’s Performance Film Division 314/674-1000 314/674-1585 www.solutia.com

39 U.S. Film Crew 877/946-3693 412/798-0900 www.usfilmcrew.com

18-19 Wintech Window Films 888/983-3356 714/522-1448 www.wintechusa.com

15 Worldwide Sun Control 800/786-9990 703/665-1021 www.suncontrolusa.com
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F
or Dan and Cheri Wubs
installing window film is a
family tradition. In 1968, Dan’s

father, Fred, was one of the original
3M dealers in the U.S. Dan’s broth-
er, Dave Wubs owns and operates
Midwest Solar Control Corporation
in Chicago. After 31 years of
installing film it’s safe to say win-
dow film runs through their veins.

Now Dan and his wife Cheri own
Clearview Solutions Incorporated
with locations in the Chicago area
and in Bozeman, Mont.

“Dan manages all installations,
architectural graphics and corpo-
rate branding projects while I man-
age the company’s sales and
administrative side of things,” says
Cheri. “We make certain that a fam-
ily member oversees every aspect
of the business to maintain
Clearview’s high service and quali-
ty standards.”

The Wubs were singled out as
Film Stars because of their ability
to adapt and change with the econ-
omy. They feel their start-to-finish
service makes them stand out.

“[What makes us stand out is
our] ability to provide the most
complete personal service from
the first contact to the final win-
dow installed as well as getting a
call from that same client five
years later,” says Dan. “We have
found that by providing a one
source solution for the client is
key. Recommending the right prod-
uct for the customer no matter
who the manufacturer is will
always keep you in the customer’s
good graces. It lets the client know

you’re on their side when it comes
to accomplishing their goals.”

Because of their business sense
Dan and Cheri have been able to
work on some high-profile projects.

“Some of the most memorable
projects have been The Sears
Tower in the 1980s and homes in
Aspen, Colo. to Malibu, Calif.,”
says Cheri. “We have been given
the opportunity to work on our
clients’ residences all across the

country. Seeing things like indoor
waterfalls, secret rooms and mul-
tilevel parking facilities never
ceases to amaze us. When owners,
their architect and interior design
teams create residences worth
$30 to $200 million dollars the
interiors are so amazing they
overwhelm you.”

When Dan and Cheri have free
time they enjoy spending it with
their daughter Kiana who lives at
home or traveling to visit their
three other children, Camden in
England, Kali in Montana and
Kienan in California. WF

Family Tradition
Dan and Cheri Wubs, Clearview Solutions Incorporated

INSTALLER PROFILES

Do you know someone who is a star among window film tinters? Then we

want to hear from you with your nominations for “Film Stars.” Email Katie

Hodge at khodge@glass.com your nominations.

44 WindoW Film www.windowfilmmag.com

Dan and Cheri Wubs’ start-to-finish service and ability to adapt in a tough

economy has made them stand out among the rest.
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Finally—A Tint Tool that
Trims Wasted Time

Your time and materials are valuable—maximize both with InfoZone™, Hanita Coatings’ new 

iPhone App. InfoZone calculates how much film you need in each width for your entire job, 

trimming time and increasing accuracy from the old paper and calculator method. You can 

even email the results to your shop to get a start on the project. Plus the glass breakage 

warranty info is right on your iPhone or iPod touch.

Trim your budget and your time spent. Get InfoZone. It’s Free.

Learn more at www.hanitatek.com/app.

And our film is pretty great too.

800.660.5559          www.hanitatek.com          facebook.com/hanitatek
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